BRAD [Brand Resource and Distribution]] ‘J t HARLAND CLARKE-

t's time for a new approach
to print on demand.
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[ of their marketing budget
' ‘ to direct marketing.

Harland Clarke's BRAD solution offers financial institutions an automated and
a y e O scalable self-service resource for efficient marketing planning and execution.
Fully customizable and scalable, BRAD gives financial institutions of all sizes one
place to gain coordinated control over marketing asset creation, management,
O and distribution.
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Frus'tratmg Optimize your strategic marketing efforts. Anytime.

"Harland Clarke 2016 Survey of Fi ervices Marketers

Learn more at harlandclarke.com/BRAD


https://www.harlandclarke.com
https://www.harlandclarke.com/brad

