
CONNECTED TV 
ISN’T JUST COOL, 
IT REALLY WORKS

CONNECTED TV

70%

of consumers 
currently use 
streaming TV 

services

CTV REALLY GETS TO PEOPLE
With most viewers using streaming services, 

CTV offers brands more opportunities to 
connect with an interested audience

SPARKS REAL ACTION
CTV SPARKS YOUR AUDIENCE TO 

ACT, MOTIVATING PURCHASES

Valassis consumer survey conducted 
February 2021, n = 1,000 respondents.

Findings from our new 
survey illustrate how CTV 
sparks real commerce

IT’S TIME FOR RELEVANT ADVERTISING
CTV connects with viewers who are open 
to the ads and ready to engage

OF 35–44 YEAR OLDS

Consider products advertised on streaming TV 
to be more relevant than traditional cable69%

82% 
of parents browse and shop 
online while streaming TV

64% 
of consumers use their mobile device or tablet to browse or 
shop online while watching streaming TV from another device

ARE WILLING TO VIEW ADS IN STREAMING TV 
SERVICE FOR A LOWER SUBSCRIPTION COST54% 59% 

of 18–24 
year olds

64% 
of 25–34 
year olds

69% 
of 35–44 
year olds

34%

of consumers 
have made a 

purchase based 
on a CTV ad


