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HOW DO TODAY’S CONSUMERS REALLY FEEL ABOUT DIRECT MAIL?

To find out, we went directly to the source as part of our Direct Mail Influence Study.

From its ability to deliver personalized messages and offers that prompt purchases,
to its pivotal role in planning where to shop, direct mail stands out as a preferred

choice for consumers.
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Leash

SMITH FAMILY

Celebrate your pet during
national pet month!

GET A FREE PET TOY WITH THE PURCHASE
OF A FULL SERVICE GROOMING PACKAGE
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PLANNING PROMPTING
PARTNER PURCHASES

Belleza

Additional Health & Beauty

Bargains Available at Beauty Retaill
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WAIT — THERE’S A LOT MORE

Check out the full Direct Mail Influence report for a deeper look at how consumers respond
to direct mail, revealing its crucial role in marketing campaigns and its integration into today's
digital landscape. Key findings underscore direct mail as a deliberate and impactful medium,
driving engagement, instilling trust, and influencing purchasing decisions.
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https://www.vericast.com/insights/report/how-do-consumers-respond-to-direct-mail-in-the-digital-age/
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